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World M arkets
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Asia Pacific

INDIA

Indian Stocks are marching ahead, unstopping .The sensex surge on Monday and partly
Tuesday (March 20 & 21) hiting an all time high of 11017.3. On Saturday (18" March)

Indian PM Dr. Man Mohan Singh had hinted at moving tow ard a free float of the Indian

Rupee and on Tuesday the BSE responded by crossing the 11000 mark to touch a
lifetime intra day high.

The other members of the elite club of 10000 + are Japan’s Nkkei, Hong Kong’s Hang
Sen. & US’s Dow Jones. Full convertibility is expected to attract foreign money and w ill

allow local enterprises to access foreign debt markets more easily. Overall this raise will
boost the confidence levelin the market.

Other then sensex breaking records by soaring to new high several other parameters
are also breaking new records .One such parameter is the Dividend yield ratio of the
sensex .The ratio was observed to be one of the lowest in the world. A low figure
suggests that it may be difficult to find high dividend yielding stocks and the investors w il
have to plan accordingly.

CAMBODIA

The UN and Cambodia on March 14 signed agreements putting in place the legal
foundations for the administrative set-up and operations of the Extraordinary Chambers
to try Khmer Rouge leaders, accused of horrific crimes, including mass killings, during
the 1970s. UN Secretary-General Kofi Annan has submitted a list of international judges
and other legal experts to Cambodia's Prime Minister who could serve in the process.
(UNNew s service)

JAPAN

Tokyo has again called for a revamp of UN funding. Japan pays 19.47 percent of the UN
budget, second only to the US; its tw o proposals w ould see permanent members paying
a nmnimum of three percent or five percent to "fairly represent menbers' status." The
plans w ould mainly affect China (2.05 percent) and Russia (1.1 percent), though the UK
and France could see slight rises. The US currently foots 22 percent of the bill, Britain
6.12 percent and France 6.03 percent. (BBC News)

PAKISTAN
Prime Minister Shaukat Aziz said on March 14 that Pakistan is now spending more on

development than ever before, thanks to the additional fiscal space made available by
efficient revenue collection and better debt managenment. The overall poverty in the
country has declined by 6.7 percent, and the unemploymnent rate for the current year has
fallen to 6.8 percent, he said, adding that GDP should reach 6.5-7 percent in 2005-06.
(Business Recorder)
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BANGLADESH

| Bangladesh Bank is closely monitoring the Profit repatriation mechanism of
various multinational companies, institutions and individuals who remi foreign currency

fromthe country to detectirregularities, if any.

In one of the meetings of Banking and Government stalw arts it was pointed out that
some multinational companies, particularly cell phone operators w ere repatriating large
volumes of earnings from Bangladesh while borrowing from the local banks. Some
importers were also siphoning dolar fromthe country causing a crisis here.

[ | In another report The European Comrmission has called for proposals on non-
formal primary education in Bangladesh from the NGOs and international organizations
active in the country. The purpose of this call for proposals is to bring qualitative
improvement and quantitative expansion of non-formal primary education services of
NGOs, thereby creating, maintaining, and strengthening links with the formal primary
education system in Bangladesh.

European Commission is to grant 29 million euros in total with 3.5 to 9.6 million euros for
eachindividual project and it will finance 60 to 95 percent of total project costs

Europe

EUROPEAN UNION

[ | Immigrants to the BJ fromthe Middle East and North Africa send home at least
EUR7.1 billion ($8.46 billion) a year; the remittances are a majr source of revenue for
countries on the Mediterranean's southern and eastern rims and exceed foreign direct
investments and developnent ad. The EU said in a report that 90 percent went to
Morocco, Algeria, Tunisia and Turkey -- the main providers of immgrants from the EU's
Southern neighbors. (AP)

[ | The fifth conference of Euromed trade ministers opened late last w eek Friday in
Marrakech w ith talk of estabishing a free trade zone by 2010 in the Euro-Mediterranean

region high on the agenda. An accord of establishing a free trade zone betw een
Morocco, Tunisia, Egypt and Jordan w as under discussion during the conference

TURKEY
The World Bank's IFC said last week it was looking to focus more on infrastructure,

health and technology projects in Turkey as the country moves tow ard EU membership.
The IFC's new Executive Vice President, told a news conference it would lend up to
$400 million to Turkish companies this year to foster development in strategic sectors.
(Reuters)
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UNITED KINGDOM

A year after PM Tony Bhir challenged the rich world to end trade protectionism and
increase ad, many of the promised reforms have yet to materialize, Oxfam said on
March 11, marking the anniversary of the report of the Commission for Africa. Progress
had been made on aid and debt but opportunities outlined in a report by the Blair's Africa
Commission to make trade fair and limit the sale of small arms w ere not being exploited,
and rich countries are backtracking from their commitment on ending poverty.
(Reuters/APDow Jones)

Middle East & North Africa

Israel
Acting Israeli Prime Minister Ehud Olmert has vow ed that Israel will never give up the

mejor Jewish settlement of Ariel in the West Bank. He said the settlement, north of
Jerusalem, would be "an integral part of Israel, w hatever happens." Last week, Omert
said he w ould unilaterally set permanent borders for Israel within four years if his Kadima

party w on the election in two w eeks. (BBC News)

Congo
The IMF said last week that the Congo, one of the world's most indebted countries, had
qualfied for debt relief worth some $2.9 billion in nomnal terms over time. Congo has

$9.2 billion of foreign debt as per the Reuters estimate.

Ethiopia
UN Secretary-General Kofi Annan March 13 encouraged Ethiopia and Eritrea to settle
their volatie border dispute and cooperate fully with the commission charged with

determining the boundary,

Nigeria

Some 16,000 protesters have marched through Nger's capital demanding more funding
for the education system. They also want Pariament to change a 1998 law that they
blame for low ering teaching standards, as experienced teachers now have to retire at
age 50. Last year, the government withdrew food taxes after weeks of violent

demonstrations. (BBC New s)
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Sudan

Donor states meeting at the World Bank's Paris office confirmed last week that they
would go ahead with the $4.5 billion aid package to Sudan over the next 3 years.
(AFP'UN New s service)

Zimbabwe

The government says sanitary tow els donated during an international appeal must be
quality tested before any duty exemption w ill be considered. The economic crisis has led
to a desperate shortage of tampons and pads. With 80 percent unemployment rate and
a mnimum nonthly w age of $21, a packet of 10 sanitary tow els costing $5 is beyond the
reach of most women. (BBC News)

United States

Ecuador

Ecuador's indigenous leaders have vowed to keep up protests over the prospect of a
free trade agreement w ith the US. Thousands of Indians have blocked major roads since
mid March, calling for a referendum on Ecuador's entry into a free trade pact with the
US. The deal puts them at a disadvantage, they say, and will harm their culture.
Colombia and Peru, have both already signed the agreement. (BBC New s)

United States

Washington - As the United States gears up for its first major immigration law reform in

20 years and major demonstrations w ere expected on Saturday, US President George
W Bush was pushing for his proposal that would allow temporary w orkers to enter the

country legally. Bush, in his weekly radio address Saturday, emphasized the important
role now played by the country's 11 million illegal w orkers.

Bush also wants to tighten the border controls :In his radio address, Bush emphasized
that secure borders were a major priority for the administration, which he said had
caught and sent home nearly 6 million ilegal immigrants during his five years in office.
He called for the hiring of thousands more border patrol agents.

But frustrated by the lack of patrols, vigilantes, calling themselves the Minutemen, have

taken things into their ow n hands, regularly patrolling Arizona's long border w ith Mexico,
w aiting for anyone crossing into the US illegally. The idea that terrorists bent on

attacking the United States and drug dealers could be slipping into the country along the
illegal byw ays is uppermost in many of their minds.
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Future of the Global Business: VVol.2

Ireland, Switzerland, Norway happen to be the best place to live in if one traces the
Quality of ffe index (QI) lkeaving countries like Britain & US far behind. It has long been
established that material w ell being alone does not adequately measure quality of life.
Studies show that an increase in income does not have a direct correlation with the rise
in satisfaction. Although rising incomes are highly valued.

If one looks at w hy Ireland is the front runner is not only because its GDP per person is
amongst the top 5 gbbally but also because it ranks high on factors like low

unenployment, poitical liberties, its caring for the finer elements of the old culture such

as stable family and conmunity life. On the contrary Britain has high income per head
but also has high levels of social and family break dow n; Russia remains at the bottom
most level in terms of QI index though family ties, old cultural flavors etc are very much
prevalent in this country probably because of the sluggishness and lethargy in the
bureaucracy. If onew ere to rankthe above countries worldw ide on quality of life (QI) for

2006 on a scale of 1 to 10 Ireland w ould be 8 +, US w ould be around 7.5, Britain w ould
be around 7, Russia & China around 6 (base figures taken from The Economist)

It's interesting to note that in Europe more then half of the spending on luxury & leisure
is by people over 50s. Also more then 70 % of the wealth in UK and the USis w ith over

65s — mostly women .In India the median age is 24 years or for that matter in Chinathe

median age is 32 years so one can really see that future demand in various countries is
going to come fromall together different consumer segmnents.

Affluent population is growing In India and China. Ancther milion or tw o w ho are helped
up by economic growth refreshes every year market In India alone 400 million children

will soon be adults looking for aspiration-type products. The country today has over 1

Million engineering diploma holders, more then 15 Million Softw are professionals and a
growing IT industry. India typically is a country with more then 450 Milion entrepreneurs

with huge entrepreneurial energy and strong community links and social netw orking.
India’s trade w ith China & vice versa is grow ing at an ever-increasing pace.

India & China apart, let us also talk about the U.S. economy that is not growing, it is
shrinking, forget stagflation what is talked about the US economy is "over inflationary
depression”. The dollar has barely moved for a long time in terms of Euro butin terms of
gold, it is worth only half what it was in 2000.

The London Times: Merrill Lynch predicted that gold would hit $600 an ounce in the

long term after its recent rise above $500. Last month the precious metal hit a 25-year
high of $579.50 an ounce amd concern anong investors that America's huge trade gap

w ould force a w eakening of the dollar.

America strategically has been selling off its industrial assets, or allowing them to rust
aw ay, to say nothing at the loss of real manufacturing skill that's accompanied the loss of
three million jobs to China and India. Part of this is the auto industry's inability to adapt to
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a world w here labor is cheap and oil is expensive. It is common to see new s of a lot of

high profile professionals returning back and joining Auto conpanies in India after their
successful stints (5 — 20 years) with American automotive majors in Detroit with much

healkhier salaries they used to getw hile in US.

To meet its borrowing needs, the American government has re-introduced the 30-year
bond. There's a market for the longer-termbonds. And they help the government finance

its projects. But the gap between w hat the American government spends and w hat it
receives inrevenue keeps grow ing .If the budget gap continues to grow as a percentage
of the total GDP, it may hit badly on the image of the US as a long term investment
destination. Ballooning deficits could also create trouble for consumers dow n the line if
foreign investors lose ther affinity for U.S. assets, forcing an upward revision in interest
rates.

e — bay has aready proved that everyone can be a global seller using couriers. With

Europe scoring high on the Qualty of life, India & China on the grow th trajectory, US
selling its industrial assets w here does the future of the global business lies? To know

more check out Vol.3 in our next edition

4 Stepsfor a Successful media Relations Campaign

ff you think PR is all about sending out press releases and hoping for coverage, think
again. In fact, successful PR is rarely a one tine, one-shot or a random activity. It is an

important business process. To propel your business forw ard, you need aw ell-charted
media relations program.

At its core, a medi relations canpaign centers on creating relationships w ith exactly the
journalists, producers or editors who can tell your story to the right audiences. It can get
a new product or service to a great start or even revive an established business that's
floundering. PR coverage often has greater credibiity with target audiences than
advertising, so w hen used consistently, media relations can be an invaluable component
of your conpany's marketing comnunications strategy.

Just follow these four steps to set up a media relations program for your growing
business.

Step 1: Don't overlook the Macro Picture

Shape your camnpaign based on your long-range goals. With media relations, you can
foster ongaing relationships that raise awareness of a product, elevate your company's

visibility, communicate key messages, and help in positioning your business. Your PR
themes should be tied to your central marketing messages. In other w ords, focus your
media relatons campaign on getting coverage that hammers home the same benefits
and key selling points communicated by your advertising and marketing support
materials.
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Step 2. Find the Right Media Partner

No matter who is your target audience, there's a form of media to reach it. Television
offers everything from big budget new s and tak shows to local access, plus the entire
specialty programming on cable TV. Radio shows, specialty new spapers and major
dailies that provide excelent public relations opportunities. Best of all, the enormous
proliferation of magazines targeting every niche market imagnable are a bonanza for
small-business owners seeking coverage. Many media outlets also have highly trafficked
w ebsites with separate editorial staffs actively looking for content.

Where do your best prospects look for information on the type of product or service you
market? Identify the best traditional and online media, and then put together your own
list of targeted journalists, editors or producers. Your list doesn't have to be long. Just
include the best media and journaists to help you achieve your PR goals.

Step 3. Tailor Your Story

Media outlets are primarily interested in stories that'l have special appeal to their unique
viewers, readers or listeners, so it's critical to tailor your story to meet their specific
needs. Become familiar with each of the media you target and note the types of stories
or story angles they look for prior to contacting them

The bottom line is the journalists and editors you pitch genuinely care about presenting
the right information to their audiences. If you can get inside their heads and learn what

they need nost, you've done it.
Step 4. Create Lasting Relationships

A press release--even a great one--is nerely a knock at the door. It's the first stepna
chain of events that, with consistent effort, w ill gain you the coverage you need. You can
begin with a press release if youre announcing something that's new or newsw orthy.
Send a pitch letter instead if youre "pitching" a story idea. In some cases a "nedia akert"
is called for to announce a specific event, such as your availability for interviews on a
specific date as part of a radio media tour. Send whichever of these is appropriate for
your particular message either by e-mail, postal mail or fax, depending on the preference
of the media outlet. Then, follow up shortly by telephone. Don't be surprised if the
journalists you contact don't recall having received your initial communication and ask
you to resend it. Remember: they get inundated every single day.

Your follow-up calls are as much about listening as they are about explaining your story.
Your goal should be to try to discover the long-term needs of the journalists and how you

can work with and support them. Be prepared to send full press kits that include

background information, any photos, copies of other coverage youve received, and
information on your company to journalists w ho express interest in your story. But don't

overload the kit--send only what's relevant. Once youve opened the door to these new

relaionships, it's inmportant to make periodic contact with fresh ideas and information.
Develop your relationships over time and soon you'll find that media relations have

become indispensable to building your business.
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Advertize

TAQO withits presence across the globe and its clients in

Virtually every business sector .We are privileged to gain a

Large viewing audience from the best brands, blue chip companies
Retailers, MNCs, Educational institutions, NGOs, Products

& Service suppliers and customers, Major IT, BPO,

Bio Technology, Telecom, IT, Airline companies...

The, list goes on urtil it touches every aspect of the global business.

Our visitors include US & BJ firms w anting to outsource processes to Indian BPOs,

CEOGs looking for foreign aliances, retailers looking for new w hole sellers, vendors looking

For new factories, factories looking for new suppliers, traffic managers looking for freight lines,

Sales managers looking for buyers, European firms looking for Asian Suppliers, Global brands looking foi
franchises, companies seeking JVs, automotive Comnpanies looking forward to expand, Manufacturers
looking for country sales agents. Marketing managers looking for a "great place to advertise" (like
herel), etc. We offer four great ways to make you visible to our large audience club of more then 1C
Million visitors who regularly see us to find afinely defined business partner

TI‘GI'IS Adver'_l_ Post your ad on curweb sife fo moke yourselv es

visible to the large targeted audienceclub of

10 Million business subcribers

L Feost vour ad on cur bimonthly newsletters
etter . -
which goes free to 10 Million subscribers

Post your specific buy / sl offers on cur bimonthly
Offer‘ newslettes so that our 10 Million subscribers can get

in fouch with you directly

We let you adv erfise & provide specalised web marketing

campaigrs for our 10 Milion subscrbers on your behalf
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Our Services

 swatgicpmnnng

Competency Assessment

International Marketing

Foreign Direct Investments International Market Entry
Business Case Developm ent Market Segmentation

Sales Force & Channel Management
Advertising ,Promotion & PR

e-commeice

Marketing Communication

Business Case Development
Mar ket Intelligence Reports
Competitor Analysis

Product & Service Managem ent

Language Translation
Fashion Forecasting
Commercial Event Managem ent
Editorial Services

International Appointm ents

Building & Managing Brands Surveys & Retail Audits
Global Marketing Marketing Comm unication

Best Marketing Practices & Emerging Trends e -commerce solutions

Implementing Marketing Strategies & Segmentation
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You are receiving this email as a part of your FREE Subscription to The
Transasia New sw e letter Service Should you wish to unsubscribe
Please follow mail info@transasiaglobal.com

THE END
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